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FIRST SEMESTER B.COM. (NEP) DEGREE EXAMINATION, MARCH 2023
PRINCIPLES OF MARKETING
(DSC - 2)
Time : 2 Hours] [Max. Marks : 60

Instructions : 1) Answer all the three Sections.
2) Question No. 11 is compulsory.

SECTION - A

1. Answer any 5 of the following. (5%2=10)
a) What is Social Marketing ?
b) Mention any two functions of marketing.
c) What is consumer oriented concept of marketing ?

d) What is product planning ?
e) What is advertisement ?
f) What is skimming pricing ?
g) What is packing ?
SECTION -B
Answer any 4 of the following. (4x5=20)
2. Explain the modern concept of marketing.
. Explain in brief the market segmentation.

3
4. Explain the stages of product life cycle.
5. Explain briefly methods of pricing.

6

. Explain the objectives of sales promotion.
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SECTION - C
Answer any 3 of the following. Q. No. 11 is compulsory. (3x10=30)
7. Explain the importance of marketing.
8. Explain the stages of new product planning and development.
9. Explain the factors influencing the pricing decisions.
10. Explain the different types of channels of distribution.

11. Case study :

Your professor has written a new book on “Principles of Marketing”.
This text book is simple to read and easy to understand. It is designed
as per NEP syllabus, and also oriented towards inculcating marketing
skills among the students.

In the light of this, answer the following questions :

a) How do you differentiate new text book than existing books of
marketing ?

b) Which method of pricing you prefer ?
c) What type of distribution channel you prefer ?
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